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The International Water Association aims to empower water 

professionals to become agents of change. Through The Source, you 
reach those responsible for innovative water-technology solutions that 

make a difference to the world’s pressing water issues.
www.thesourcemagazine.org

Print audience l Digital audience



Through its print, online and digital platforms, 
The Source offers a responsive, global, public and 
private-sector audience, focusing on solutions for 

water and wastewater management. 

The official publication of the IWA, the magazine 
highlights the challenges and opportunities facing 

the industry in: wastewater; industrial water; 
desalination; water-loss management; stormwater 

management; and water quality and storage. 

Published quarterly, The Source is distributed to all 
IWA members and exclusively at all the market-

leading events of the IWA. The association 
membership is a unique mix of researchers and 

academics, national and local governments, 
business and equipment solution providers, 

utilities, and consultant professionals.

The Source will give your organisation cost-
effective access to a targeted audience of more 

than 8,000 individual and corporate members 
in 150 countries – water industry professionals, 

including government officials and senior 
executives directly responsible for procurement 

and investment decisions. 

Some of the advertisers we have worked withSome of the advertisers we have worked with for the Source

Platinum package
Double page advertisement/content piece in The Source 
One insertion of content in newsletter 
Content posted on Homepage of website for three months
Content eg interview with senior executive can be prepared 

by PFD journalist

£13,950

Double page
£11,750

Single page
£6,750

Half page horizontal/vertical
£4,750

Quarter page
£2,750

Premium positions, please enquire for availability and rates. 

Gold package
Single page advertisement/content 

piece in The Source 
One insertion of content on newsletter 
Content posted on Homepage of 

website for three months

£9,750
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Print audience l Digital audience

Cost-effective access  
to a targeted audience



Region Split (%)

Africa 7
Asia 17
Australia/Pacific 7
China 16
Europe 36
Central and South America/Caribbean 5
North Africa/Middle East/Western Asia 2
North America 10

IWA’s global reach

Print audience l Digital audience

7%

17%

7%

2% 16%
36%

5%

10%



Print audience l Digital audience

Key features  
in 2024
Each issue of The Source includes news, features, 
insights and original editorial to deliver the IWA’s 
commitment to help water professionals contribute 
to the progression of water management 
worldwide. The Source is unparalleled in the depth 
of its coverage, giving professionals the information 
and tools they need to make effective decisions.

In addition to our regular content, each issue has 
a key feature/theme. Advertising in these specific 
issues, with your unique message, means you are 
promoting your business at the most relevant time 
for the most impact to our readers. 

APRIL 2022

The magazine of the International Water Association

Denmark’s driveto share solutions

IWA’s push ongeographicdiversity

Expandingthe mix ofresource options

TSApril22 pp01 Cover.indd   1

TSApril22 pp01 Cover.indd   1

25/04/2022   13:39

25/04/2022   13:39

The magazine of the International Water Association

JULY 2022

Gustaf Olsson’s 

systems perspective

Facilitating 

water dialogues

Groundwater as a 

global challenge

Circular and 

sustainable  

industrial  

water

TSJuly22 pp01 Cover.indd   1

TSJuly22 pp01 Cover.indd   1

25/07/2022   14:55
25/07/2022   14:55

The magazine of the International Water Association

OCTOBER 2022

The water role of Earth Observation

Nigeria’s sanitation economy opportunities
IWA Global Water Award winner Nisha Mandani

Bergen’s 
climate 
smart 
journey

TSOctober22 pp01 Cover.indd   1
TSOctober22 pp01 Cover.indd   1

11/11/2022   14:3311/11/2022   14:33

April 2024
Published: 1 April 2024

July 2024
Published: 24 June 2024

September 2024
Published: 1 October 2024

December 2024
Published: 9 December 2024

l The IWA World Water Congress 
& Exhibition, Toronto, Canada, 11-15 
August  
l Water supply
l Water resources

l The IWA World Water Congress 
& Exhibition, Toronto, Canada, 11-15 
August 
l Urban water
l Municipal sewage

l Digital water
l Industrial water 
l Municipal water supply and 
desalination

l Analysis/monitoring
l Municipal sewage
l Supply and sewer networks



“The Source, 
combines interesting 
editorial with  
relevant news and 
insightful content.”
Aidan Mercer, industry marketing  
director, Bentley Systems

Print audience l Digital audience

The magazine website offers you an  
opportunity to complement your print  
advertising across our digital platform to  
build awareness with a wider audience  
and drive traffic to your websites. 

The Source website is open to all readers  
and gives you exposure to not only IWA  

members, but also other global water 
management professionals.

Online content includes: news, opinions, industry 
updates, insights and magazine features. 

We offer digital display advertising and native 
editorial content in Industry Updates. 

Digital advertising  
on thesourcemagazine.org



The Source’s monthly e-newsletter is sent 
to more than 59,000 IWA members and 
registered recipients. It offers companies an 
extremely targeted and immediate channel to 
raise your profile and drive engagement and 
traffic. With curated content and news, the 
e-newsletter is a must-have for your campaigns 
in 2024. 

The email benefits from a high level  
of engagement with above-average open  
and click-through rates (CTRs).

We offer banner advertising and  
sponsored editorial content.

The Source 
e-newsletter

Print audience l Digital audience



The Source offers the opportunity for tailored 
campaigns and engagement of water managers 
through multiple platforms.

Custom content can be developed for your 
campaign and delivered in a responsive format to 
readers and members wherever they are reading 
–  desktop, print or mobile – complemented with 
banners on the website and e-newsletter.
  
As well as individual options for advertising and 
marketing, we offer a number of packages using 
our most impactful opportunities that include 
print, online and digital.	

Packaged opportunities

Platinum Gold Silver
l �Double-page 

advertisement/content 
piece in The Source

l �Single-page advertisement/
content piece in The Source

l �Half-page advertisement/
content piece in The Source

l �Three features in The Source 
e-newsletter

l �Two features in The Source 
e-newsletter

l �One feature in The Source 
e-newsletter

l �Native content feature 
in Industry Updates on 
thesourcemagazine.org for 
three months

l �Native content feature 
in Industry Updates on 
thesourcemagazine.org for 
two months

l �Native content feature 
in Industry Updates on 
thesourcemagazine.org for 
one month

l �Banner advert on 
thesourcemagazine.org for 
three months

l �Banner advert on 
thesourcemagazine.org for 
two months

l �Banner advert on 
thesourcemagazine.org for 
two months

l �Interview/profile prepared  
by our journalists

£15,500 £11,450 £8,950

Print audience l Digital audience

Advertising and  
   marketing opportunities

Display
Size Full colour
Double-page spread £9,500
Full page £5,500
Half page £3,750
Quarter page £2,300

thesourcemagazine.org
Type of advertisement Price per month
MPU banner £1,150
Native content feature £1,150

E-newsletter
Type of advertisement Price per month
Leaderboard banner £2,750
Native content feature + 
online for three months

£4,250

All rates exclude VAT, where applicable. Agency commission of 10% payable to qualifying agencies



Sizes and 
specifications

Display Display Specifications Sponsored content specifications

Size  (width x height) Sponsored content

1. �Double-page 
spread

Trim: 420 x 297mm
Bleed: 426 x 303mm

500 to 800 words and two to three images

2. Full page
Trim: 210 x 297mm
Bleed: 216 x 303mm

250 to 400 words and two to three images

3. Half page
a. �Horizontal: 184 x 130mm
b. Vertical 90 x 264mm

150 to 200 words and one image

4. Quarter page 90 mm x 130mm 150 to 200 words and one image

thesourcemagazine.org

Type of advertisement Specifications

MPU banner 300 wide x 250 high (pixels)

Native content feature 500 to 1,000 words and accompanying images

E-newsletter

Type of advertisement Specifications

Leaderboard banner 600 wide x 75 high (pixels)

Native content feature + 
online for three months

70 to 80 words and accompanying image for the e-newsletter,  
plus up to 1,000 words and accompanying images for online

All rates exclude VAT, where applicable. Agency commission 
of 10% payable to qualifying agencies

Print audience l Digital audience
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Water quality

Win for nano-bubble  

oxygen option

LG Sonic won the water supply category at 

this year’s Aquatech Innovation Awards, 

for its latest product, the MPC-NanoBubble, 

which improves dissolved oxygen (DO) levels 

in lakes using pure oxygen nano-bubbles.

The solution is a mobile platform that 

moves around the surface of the water. 

According to the company, when bubbles are 

nano-sized, they no longer move vertically 

through the water column but remain in 

position for weeks to months. This means a 

static installation is not necessary.

Using pure oxygen as a source also 

increases the efficiency of the device by up 

to five times, says LG Sonic, adding that the 

NanoBubble system can locally increase 

oxygen levels to more than 60mg/l.

Industry

Dutch mineral mining first

Nijhuis Industries, alongside a wide 

range of partners, including Groot Zevert, 

Wageningen University and GEA, has 

developed what is being described as 

the first worldwide Green Mineral Mining 

centre, opened recently by Queen Máxima 

of the Netherlands.

The Groot Zevert centre recovers clean 

water, organic nutrients and fertilisers 

from manure using the Nijhuis GENIUS 

solution and Wageningen University’s 

Re-P-eat technology, among others, to 

solve the challenges of manure, nitrogen 

and phosphate.

GENIUS uses various steps, including 

a decanter, flotation, membrane filtration 

and ion exchange. Nijhuis says it is scalable, 

expandable and can be implemented at 

various national and international locations. 

Process steps can be chosen depending on 

the local situation.

Filtration

Filters designed for very high 

and variable dirt loadings

Filternox has launched its SPT-WBV-MR/

SPT-SBV-MR dual cleaning filters for 

mechanical water filtration, designed for 

locations such as river and sea water sources 

with very high and variable dirt loadings. 

They can also be used for applications such 

as aquafarming, ballast water treatment, well 

filtration, irrigation systems, surface water 

systems, and seawater reverse osmosis. The 

system consists of internal revolving brushes 

followed by vacuum nozzles.

Industry

Landmark reactor includes  

real-time monitoring

Dutch company Paques used the Aquatech 

exhibition to mark the completion of its 

1500th BIOPAQ reactor, an installation that 

incorporates the company’s new sensor 

system for real-time direct monitoring 

of microbial activity, being shown at an 

exhibition for the first time.

The new anaerobic reactor was installed 

at the DS Smith Kemsley paper mill in the 

UK (pictured), the country’s largest paper 

recycling mill and the second largest in 

Europe, producing more than 800,000 

tonnes of paper each year. It includes the 

SENSOTRAQ system, which uses bio-

electrochemical sensor technology to relay 

bio-activity (the metabolic activity) of 

the microbiology to the system operator 

and provide direct, inline monitoring of 

anaerobic reactors.

According to Paques, bio-electrochemical 

systems are a new technology that rely on 

bacteria that use insoluble metal deposits as 

electron sinks during anaerobic consumption 

of organic substrates. Substituting an 

electrode for the metal deposits allows 

electrical current to be recorded as it passes 

through an external resistor. The data can 

be used alongside other water quality and 

operational data to improve and optimise 

system performance, says the company. 

An online dashboard allows users to 

visualise their biological reactor’s health in 

real time. There are options to view hourly, 

daily, weekly, monthly or at user-defined 

intervals, and data can be selected and 

downloaded in csv format for offline analysis 

or integrated with the SCADA system.

Innovation

Wastewater 

gum offers  

circular options

RoyalHaskoningDHV’s new trademarked 

bio-polymer, Kaumera Nereda Gum, was 

the overall winner of this year’s Aquatech 

Innovation Awards, having won initially 

in the ‘Innovation – not yet to market’ 

category at the exhibition in the Netherlands. 

The gum is extracted from the aerobic 

granular sludge produced by the Nereda 

wastewater treatment process, and the 

first large-scale unit (pictured) was opened 

recently in Zutphen, in the Netherlands.

Kaumera can repel and absorb water, 

and is fire retardant. The company sees it as 

an exceedingly versatile raw material with the 

potential to be used in a host of applications, 

from agriculture and the building sector, 

through to textile and paper industries. It says 

it is an environmentally and economically 

beneficial product, which will help minimise 

waste and promote waste reuse.

The gum can be used as a bio-stimulant, 

binding and curing agent, or as a coating 

material, making it a viable alternative to a 

variety of oil-based materials. The second 

large-scale production unit, in Epe, is due to 

come online in 2020.

Using Kaumera as a sustainable 

biopolymer reduces the amount of fossil 

resources and first-generation biomass 

required, the company claims. Its production 

also decreases energy use and greenhouse 

gas emissions in the wastewater treatment 

process. Kaumera is the result of intensive 

collaboration within the Nationaal Alginaat 

Onderzoeks Programma between TU Delft, 

Royal HaskoningDHV, Stichting Toegepast 

Onderzoek Waterbeheer, the Vallei and 

Veluwe Water Authority, the Rijn en IJssel 

Water Authority, and biotech firm ChainCraft.

Solutions
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Inspiring
Change 

World Water 

Congress &
Exhibition

www.worldwatercongress.org  

#WorldWaterCongress
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The  
Source  
team
Advertising and marketing:
Janette Millan
Key account manager 
janette.millan@cplone.co.uk
01223 378008

Editorial and publishing:
Keith Hayward 
The Source editor
editor@thesourcemagazine.org

CPL One
1 Cambridge Technopark
Cambridge, CB5 8PB, UK


